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Subject Code HTM3251
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fite e S AL
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Level 3
Pre-requisite / Nil
Co-requisite/
Exclusion
Objectives This subject takes a cultural studies perspective and aims at introducing

students to issues relating to the exploitation of culture and heritage for
tourism and recreation. The causes and consequences of tourism in
globalization and culture change are discussed with references to and
implications for traditional Chinese culture. The subject will take both
macro and micro perspectives. The macro perspective addresses the
broad contexts of cultural tourism and tourism culture within which
cultural consumption occurs in a leisure-oriented society. This
encompasses commoditization in the cultural industries, authenticity in
tourist experience, and tourism as experiential learning. The micro
perspective deals with the phenomena and diversities of cultural tourism
experience. With instances from China tourism and/or Chinese culture,
this section will focus on the spectrum of cultural tourism attractions in
respect to the planning, marketing and management in cultural tourism
product development.

Intended Learning
Outcomes

Upon completion of the subject, students will be able to:

a) Identify the contexts and constituents of tourism and its
consequences for cultural change in China

b) Differentiate cultural tourism and tourism culture

c) Analyze and compare the phenomena and diversities of cultural
tourism experiences and attractions in China




d) Integrate and apply knowledge and skills to evaluate and plan for

cultural tourism development in the Chinese context

Subject Synopsis/
Indicative Syllabus

With references to and instances from Chinese culture, key topics to be
addressed in this subject include:

1)

2)
3)
4)
5)
6)
7)

8)

9)

Subject overview and introduction: Tourism, culture and Chinese
culture in the global-local nexus

Authenticity and commoditization in cultural tourism
Cultural tourism and tourism culture

Tourism as learning through cross-cultural encounters
A phenomenology of tourist experiences

A study tour to a cultural tourism site/attraction

Sites and sights: A semiotic approach to cultural tourism
attractions

Ethnic (aboriginal/indigenous) tourism: The performance of
culture

Culinary tourism: The taste of culture

10) Museumization: The presentation of culture for tourism

11) Mediatized tourism: The representation of culture

12) Arts and crafts: Tourist souvenirs

13) Subject review and conclusion: Tourism and culture change

Teaching/Learning
Methodology

The subject will adopt an integrated approach to provide students with
knowledge and skills to analyze, evaluate and plan for the integration of
culture and tourism in a China context. The subject will be facilitated in
English through the following teaching and learning methodologies:

1)

2)

Interactive lectures will be used to explore and discuss issues
relating to tourism and Chinese culture from cultural studies
perspectives. (Learning Outcomes 1-3)

Problem-based seminars and discussions will be used to help
students understand the dimensions and perspectives on the
interplay of culture and tourism; and discuss on cultural tourism
issues through interactions and exchanges with their peers.
(Learning Outcomes 1-4)




3)

One field trip to a cultural tourism site is planned, halfway
through the subject, to bring the subject study to a practical/actual
context. Participants will be divided into groups and be given
different assignments for group projects. Participant observations
and data collection via photography and field notes will be
required for the completion of group projects. (Learning
Outcomes 1-4)

4) Group projects (oral presentation, and written report) are used to
help students apply theories and concepts to cultural tourism
practices in the attraction or destination they have visited.
Consisting of oral presentations and written reports, the group
projects are intended for the integration of knowledge and
application of theory to practice. Specifically, oral presentations
are given by student groups to share and exchange their research
about issues identified during the field trip, with an intent to
develop their communication and presentation skills, whereas
written reports are designed to examine the students' analytical
and communication skills pertinent to the subject under study.
(Learning Outcomes 1-4)

5) Documentaries and promotional videos will be used to facilitate
teaching and learning. (Learning Outcomes 3-4)
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Review or critique 20% v v Y

essay

Problem-based 0% |v |v |v

seminars and

discussions

Group project 0% |v |v |v

presentations

Group project 20% v v v

reports

Attendance & class 20% v v v

participation




Total 100%

Explanation of the appropriateness of the assessment methods in
assessing the intended learning outcomes:

This subject will follow 100% continuous assessment. With respect to
the subject learning outcomes, the literature-based review and critique is
designed to mainly fulfill the knowledge, comprehension, and
competence outcomes. The problem-based seminars and discussions are
to mainly fulfill the knowledge synthesis, integration, critical thinking,
and problem-solving outcomes. The group project (in the forms of
presentations and written reports) is intended to achieve the outcomes of
synthesis and integration, critical thinking, knowledge application, and
competence in academic communication.

Student Study
Effort Expected

Class contact:

= |nteractive lectures, in-class seminars and 39 Hrs
discussions :

= Group presentations (30 minutes per group,
to be embedded in lecture and seminar
hours)

Other student study effort:

= Subject reading 30 Hrs.

= Assignments 30 Hrs.

» Research outside class 20 Hrs.

» Total student study effort 119 Hrs.
Reading List and Textbooks

References

No textbooks are required, but a subject reading package will be
developed and assigned to students on a weekly basis. While some
assigned readings are in Chinese, most will be in English.
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